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Waterloo Region - Soccer Club Partners with Student-Athlete Consulting Company

Waterloo Minor Soccer Club is partnering with one of the most influential student sports
consulting companies available for today’s Canadian athletes. This partnership is designed to
help players in the region get to the next level and to make a difference in the lives of student-
athlete individuals, who not only dream of playing collegiate sports but aspire to receive the
education they have worked extremely hard for.

In 2021, Waterloo Minor Soccer Club is celebrating its 50 years of proud soccer tradition,
keeping players of all ages competing in a well-organized and professional environment. For
decades, soccer has played an integral role in developing young athletes. The Club was founded
in 1971 and was built around the philosophy to provide a positive learning environment with
excellent programs, staff, and resources while influencing the ‘Beautiful Game.

The legacy and traditions that Waterloo Minor Soccer Club has helped to establish in local
soccer have resonated with The Harris Brand Inc. who shares a similar philosophy towards the
importance of developing young players. The Harris Brand Inc. is a multi-platform company
designed to facilitate the transfer of knowledge through a variety of programs, initiatives and
educational services that focuses on assisting student-athletes and their families through the
scholarship and bursary process. With a keen understanding of the value of education, the
company has gone to great lengths to increase the importance of planning, understanding and
executing the course of action; With their ultimate goal of assisting families navigate the difficult
decisions leading up to their post-secondary commitment.

Part of being impactful is connecting with like-minded entities, as indicated by the organizations’
Founder, Bryan Harris who said that "Our company goal is to partner with outstanding sports
organizations like Waterloo Minor Soccer Club, to provide support in the form of Mentorship,
Education and Scholarship opportunities for all youth."

The coalition promises to bring awareness and support for young athletes who dream to reach
and compete at the post-secondary level and give Waterloo soccer another goal on and off the
field. With Waterloo United’s breakthrough to Leaguel Ontario and their 50 years of tradition,
“it 1s a true honour for the Harris Brand to become the official educational partners of the
Waterloo Minor Soccer Club”. — Bryan Harris

The new symbiotic relationship between these two organizations is one that promises to gain
traction over social media and on the field, ensuring that “our organizations working together
will provide greater opportunities for athletes to learn and develop on and off the field” — Paul
Burns, Executive Director, Waterloo United.
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